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More information on entry requirements and study permits for Switzerland can 
be found on the website of the State Secretariat for Migration (SEM) and on the 
website of the Federal Department of Foreign Affairs (FDFA).

 www.sem.admin.ch > Entry & Residence > Entry
 www.eda.admin.ch > Entry into Switzerland and residence

A list of Swiss representative offices abroad is available on the website of the 
Federal Department of Foreign Affairs (FDFA).

 www.eda.admin.ch > Representations and travel advice

Visit us:  www.admissions.unisg.ch
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The MBF programme attracts some of the smartest finance students 
from all over the world. It is our passion to give them an inspiring 
learning environment to develop strong analytical skills and a broad 
understanding of financial concepts. We want them to be prepared  
for the financial challenges of the future.

� Prof. Dr. Manuel Ammann
Academic Director of the MBF
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See where the MBF can take you
 www.mbf.unisg.ch

Get in touch with us
E-mail: mbf@unisg.ch

 www.openday.unisg.ch 
 www.fairs.unisg.ch

Linkedin: www.linkedin.com/in/mbfhsg

University of St.Gallen
 www.unisg.ch

Enrolment/Admissions
admissions@unisg.ch

 www.admissions.unisg.ch

Student mobility
exchange@unisg.ch

 www.exchange.unisg.ch

School of Finance
 www.sof.unisg.ch

Swiss Institute of Banking and Finance
 www.sbf.unisg.ch

Editors
MBF, University of St.Gallen

Pictures
Anna-Tina Eberhard Fotografie 
Hannes Thalmann Fotografie 
University of St.Gallen 

Print and Design
galledia ag�



University of St.Gallen (HSG) 
School of Finance (SoF-HSG)
Unterer Graben 21
9000 St.Gallen
Switzerland
mbf@unisg.ch
www.mbf.unisg.ch
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